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Your organization is invited to apply for Goodstock™, HMA’s second-annual 24-hour marathon of fundraising and marketing for nonprofits.

The HMA team will be offering their services for free to 3 local charities during Goodstock. They are soliciting projects from nonprofits based in the local area who work primarily on local issues.

The idea is based on Goodstock, a project by Knupp & Watson, a US-based advertising and marketing firm. 
See the work we did last year: http://harveymckinnon.com/blog/2009/12/15/24-hour-marathon-good-work-charities-huge-success.
How it works:

HMA’s team of experts in nonprofit direct response fundraising and marketing, alongside some of Canada’s best designers, writers, editors, and other consultants, will work on a variety of your projects during one single 24-hour period. It will begin at 12pm on October 7 and end at 12pm on October 8.  

These projects could include:

· Fundraising plans

· Fundraising strategy

· Radio PSAs

· Videos

· Copywriting

· Direct mail appeal design

· Web Design

· Website development

· Nonprofit marketing strategy

During Goodstock, you will have access to HMA’s staff of fundraising and direct response experts. We are also working with local vendors to generate free or reduced-fee services to complete specific projects, such as printing, media placements and broadcast production. 
Your proposal will be evaluated on:
· The services you provide to the community;

· Your need for fundraising and direct response services;
· Your availability to meet with HMA at our offices and answer questions via telephone during the 24-hour period;
· Your project request for Goodstock;

· Submission of your application by 2 pm Thursday, September 16 to goodstock@harveymckinnon.com (no phone calls please).  Please put “Goodstock RFP Response” in the subject line of your email and do not attach or send any other supporting documents. Please attach only your application electronically as MS Word or PDF. We will also accept your application pasted into the body of the email.
HMA respects the opinions of our employees. In fairness to them, we reserve the right to decline Goodstock proposals from religious, political organizations, and other organizations that conflict with any of our employees’ ethics.
Please submit your projects by email only before 2 pm on September 16 (no phone calls please). Winners will be announced during the week of September 21.
For over 20 years, Harvey McKinnon Associates has been specializing in direct response fundraising for nonprofits. Goodstock is our opportunity to give something back to the community and help you make a greater difference with the work you do. 

GOODSTOCK™ TERMS AND CONDITIONS

If HMA selects my organization as a Goodstock participant, I understand and agree to the following:

· HMA will work on my project from 12pm Thursday, October 7 until 12pm Friday, October 8 2010.

· I have the authority to approve and implement the Goodstock work designed for my organization.

· I understand that HMA is donating work to my organization for one day and as a result, I will request only minor revisions within the Goodstock 24 hours so my project can be prepared and sent to required vendors (if applicable) within the timeframe allotted.

· I agree to designate one staff person (listed as the Goodstock contact in this application) 
to participate on-site as needed during the day (12pm – 4 pm October 7) and morning 
(7 am – 12pm October 8). All work will be unveiled at HMA on Friday, October 8 at 12pm. I will provide someone to be available at these times, as well as a phone number of this individual who can be reached at any time throughout the 24-hour marathon. (Note: overnight calls are seldom needed.)

· If my project involves printed material, and I have indicated there is budget available for printing costs, I agree to procure printing for my project by the deadlines set by the sponsoring vendors.
· I agree to participate in media interviews and release photos taken during Goodstock.

· I understand there will be no additional pro bono work provided by HMA for this project beyond the terms outlined above.

By submitting this application, I warrant that I agree to these terms and conditions and I am fully authorized to execute this agreement on behalf of my organization.

Name:


Title: 


Date: 
GENERAL CONTACT INFORMATION

Organization name:

Address:

Phone:

Fax:

E-mail:

Goodstock 24-hour contact name (see Terms and Conditions):

Goodstock 24-hour contact phone:

ORGANIZATION PROFILE

What is your mission – the one thing your organization promises above all else and is never changing?

What other major organizations are working in this area and what are their messages?

Are you currently working with any other marketing/advertising agencies? 

Where is your organization headquartered?

What is your geographic service area?

If your organization has a Web site (or Web address reserved), what is it?

Why do you want to be a Goodstock participant?

Do you have an existing marketing/media budget?  

Do you have any existing marketing/strategic plans?
Do you utilize any of the following:

· Email newsletters

· Paper newsletters

· Email fundraising

· Online fundraising

· Direct mail fundraising

· Event fundraising

· Advertising

· Videos

· Blogging

· Podcasts

· Social media/networking

Anything else?


· PROJECT DESCRIPTION
Given that the activities undertaken occur during a 24-hour period, here is the full list of possible services we can provide during this time period. 

· Key message development

· Overall fundraising strategy

· Direct response fundraising strategy

· Fundraising program (and results) analysis

· Projections and budgets

· Website design

· Viral marketing ideas

· Ideas for a fundraising event

· PowerPoint for presentations

· Eblast design

· Blog set up

· Social media site set up (Twitter, Facebook, YouTube)

· Direct mail design and copy

· Postcard mailer design and copy

· Tri-fold brochure design and copy

· Poster design

· Print ad design and copy

· Web banner design and copy

· PowerPoint slide design

· Radio ad script

· TV ad script

· Logo and identity package

· Name development for a service or campaign

· Banner design

· Video production

· Photography

· Copywriting

List the top three projects you would like us to work on during Goodstock:
1.

2.

3.

The following questions apply to the project you indicated was your first priority:
Project objective: What is the desired outcome from this one project?

Project promise: What is the single most important thing you want to get across?
Support to promise: Why should the audience believe it? What are some supporting facts?

TARGET AUDIENCE

Your audience: What are the demographics of the people you are trying to reach (age, job, hobbies)?

Critical insight/truth: What’s happening in the targets’ lives that will make them believe your message?

Function: How does your organization improve your target’s life? What are the functional benefits?

Emotion: How does your organization touch his/her life? What are the emotional benefits?

Please note: If your organization is selected as one of our participating agencies, we will contact you regarding additional follow-up information. On the days of the event, we will ask you to bring any current plans, brochures or work samples to assist in our work development.
Thank you so much for your application!
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